The tourism industry in Jembarana Regency of Bali is currently still hobbling. Its contribution to the Jembrana Regional budget is still very minimal. Indeed accessibility to tourist destinations in Jembrana is often an obstacle for tourists, but internal factors that affect the performance of Jembrana tourism businesses are very important to be studied and analyzed, especially for tourism businesses actors and the role of government of the Jembrana Regency. Internal factors in tourism business are strongly influenced by the capacity of social capital, entrepreneurial culture of tourism actors and the role of the government in the development of tourism business. Based on a survey and structured interviews on 75 tourism entrepreneurs in Jembrana Regency of Bali, modeling by SEM-PLS with the help of Smart PLS 3.0 software, the results obtained are: (1) structural equation model has met the appropriate qualifications, the measurement model obtained is valid and reliable, while the structural model is quite good, (2) the performance of tourism businesses in Jembrana Regency is positively and significantly influenced by orientation entrepreneurship and the role of government but insignificant influence on social capital, and (3) internal factors that affect the performance of tourism businesses in Jembrana Regency of Bali; sequentially are: entrepreneurial orientation of business people, the role of government in tourism development, and finally the capacity of social capital owned by tourism entrepreneurs.
BACKGROUND
According to the Head of Tourism and Culture Office of Jembrana Regency, the development and success of the tourism sector in Jembrana Regency is not measured by the size of the Regional Original Income (PAD) obtained, but to what extent it can move the economy of the surrounding community (Berita Antara, 19 April 2017). Even though the development of objects is getting better, where in 2016 there were 17 tourism objects in Jembrana, in 2017 this grew to 31 tourist attractions. In addition to physical facilities, the local government is growing entrepreneurial awareness for Human Resources (HR) both from the tourist destination managers and managers of tourism support facilities in Jembrana Regency.
Indeed accessibility to tourist destinations in Jembrana is often an obstacle for tourists, but internal conditions that affect the performance of Jembrana tourism businesses are very important to be studied and analyzed. The study of internal conditions in the business performance of an industry is largely influenced by the capacity of social capital, the entrepreneurial culture of actors and the role of the government in economic development, as well as the tourism sector. Social capital serves to overcome various kinds of collective barriers in a business field, including entrepreneurial orientation (Durlauf, 2005) . Through the high capacity of social capital as well as can mprove the entrepreneurial orientation, and the positive role of government is expected to be able to improve the performance of tourism businesses in Jembrana Regency.
The relation between social capital and economic development has been widely studied, such as Putnam (1993 ), Colleman (1988 ) and Fukuyama (1999 .The determining factor of the process of economic growth in development that is often overlooked is the way economic actors in interaction are strongly influenced by social capital (Vipriyanti, 2011) . Each researcher has given different emphases and determinants about aspects of social capital in development.
Grouping of sources and dimensions of social capital is strongly influenced by the method of approach used in measuring social capital. Social capital is seen as a person's capacity to build networks based on prevailing norms and trust in others (Gandhiadi, 2017) . In general there are three main groups of social capital, namely:
(1) Trust, (2) Norms, and (3) Network.
The basic premise of the object of this research is social capital, the entrepreneurial orientation of tourism actors, and the role of government has a strong relevance to the outlook is expected to improve the performance of tourism businesses in Jembarna, Bali. It needs to be studied further, how is the internal factors of tourism businesses in Jembrana on their business performance. Emphasis in the field of mathematics on the object of this research is to examine the structural model or relationship using SEM (Structural Equation Modeling) based on variance, known as the SEM_PLS concept. ISSN : 1693 -1394 Article DOI: 10.24843/JMAT.2019 
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This study aims to identification effect of internal factors, which is: social capital, entrepreneurial orientation, and government roles on the performance of tourism businesses in Jembrana Regency, Bali. The results of this study are expected to contribute in formulating development strategies in the tourism sector to improve the performance of tourism businesses in Jembrana Regency, Bali. Furthermore, this research is expected to be able to play a role in implementing the work program for the development of human resources (HR) in tourism by the Department of Tourism and Culture (Disparbud) of Jembrana Regency, Bali.
MATERIALS AND METHODS
Research data was taken at the tourism industry businesses and their supporters (tourist destinations, hotels and restaurants) in the Jembrana Regency, Bali Province. The selection of Jembrana Regency as the location (population) of this study was intentional (purposive) through consideration of tourism business activities in the relevant district. The number of samples is selected proportionally from each sub-district area and the sample unit is chosen randomly, except for the tourist destination area (DTW) all used as samples. A total of 75 businesses or supporters were selected as sample units. Determination of sample units with respondents in this study, including the leaders or managers of tourism businesses (not employees or tourists who were randomly selected from each district in the Jembrana Regency, Bali.
This study uses a questionnaire as an instrument to measure respondents' perceptions with the survey method through structured interviews with tourism businesses in Jembrana Regency, Bali. The results of the initial questionnaire obtained required a validity test (using product moment correlation test) and reliability testing (using Cronbach Alpha (α) technique), to test the feasibility level of the research instrument from the questionnaire used.
Figure 1. Design of structural equation model
Based on the indicators used in accordance with the references of each construct (latent variables), structural equation models are designed such as Figure 1 and Table 1 . 
RESULTS
The results of the validity and reliability test of 31 initial questionnaires on indicators or statements used to measure the first-order latent variable (Corrected Item-Total Correlation) are all above 0.300, this means that all indicators are valid. Meanwhile, the value of Cronbach's Alpha (α) for each reflective latent variable is greater than 0.60, this means that the indicator used to measure the construct is feasible and reliable (reliable) (Hanseler et al, 2009 ). Hence everything is valid and reliable, so the research can be continued to retrieve questionnaire data for 75 samples using all the indicators that have been compiled and then analyzed according to the data analysis stage. Testing the measurement model (outer model) consists of a test: (1) convergent validity through the significance level of the path coefficients of each indicator, (2) the validity of discriminant validity through the Average Variance Extracted (AVE) value for each latent variable must be more size of 0.5 or significant in the level of certain statistical tests, and (3) composite reliability (composite reliability) through the Cronbach Alpha (CA:) and Composite Reliability (CR) values. An instrument said to be reliable if the Cronbach Alpha reliability coefficient or Composite Reliability is greater than 0.7, but if the results obtained are close to 0.7 (eg 0.6), it can still be accepted in exploratory studies (Hanseler et al, 2009 ). The results of this reflective measurement model test were obtained after processing the research data for 75 respondents (samples) using Smart PLS 3.0 software tools, can be seen in Table 2 . Table 3 shows the AVE values of each construct of more than 0.5 or significant in the 5 percent statistical test level, this means that all constructs used in this study have sufficiently valid. The Cronbach Alpha (CA) value of each construct is more than 0.6 or significant at the 5% t-test level (T-statistic value> 1.96), so that each construct is reliable in the Cronbach Alpha test.
While the Composite Reliability (CR) value of each construct, it turns out that all constructs with a value of more than 0.7 means that they have also fulfilled the construct reliability requirements. Meanwhile all the indicators used in the study have a significant outer loading at the test level_t, 5 percent (T-Statistic = 1.96), where all indicators have a T_Values value greater than 1.96, as in Figure 2 . Therefore testing the measurement model (outer model) all meet the requirements, meaning that all indicators and constructs in this study are valid and feasible to use for analysis on the structural model (inner model).
The structural model (inner model) is evaluated using the R-square for the dependent variable (endogenous) and the significant value is tested based on the value of T-values in each path (path). Inner model testing relates to seeing the relationship between latent constructs by analyzing path coefficient estimation results and their level of significance.
The R-square for endogenous variables is the business performance construct of 0.601 (moderate structural model (Gotz et al, 2011) . This means that the construct variability in the performance of tourism businesses in Jembrana Regency can be explained (influenced) by the constructs of social capital, entrepreneurial orientation and the role of government by 60.1 percent, while the remaining 39.9 percent is explained by other factors. It can be said that internal factors (social capital, entrepreneurial orientation and the role of government) are able to contribute in measuring the improvement of tourism business performance in Jembrana Regency by 60.1 percent, while as much as 39.9 percent is influenced by other factors (it could be influenced by factors external).
The structural model equation for the estimation of endogenous constructs (tourism business performance) which is influenced by exogenous constructs (social capital, entrepreneurial orientation and the role of government) according to Figure 2 , can be formulated as follows.
Business Performance = 0.169 * Social Capital + 0.416 * Entrepreneurial Orientation + 0.293 * Role of Government + Error
DISCUSSIONS
The total or direct effect is expressed by the coefficients of all exogenous construct paths ( Figure 2 ) with one end, at the level of significance through the T_Statistic test or P_Values 5 percent. The path coefficient that leads to the endogenous construct (business performance) and its significance states the performance conditions of the tourism businesses in Jembrana Regency towards internal factors (exogenous constructs: social capital, entrepreneurial orientation and the role of government) that influence it, as shown in Table 3 2) Internal factors, including social capital, entrepreneurial orientation and the role of government have a positive effect on the performance of the tourism industry business in Jembrana Regency, Bali. Factors of entrepreneurial orientation and the role of government have a significant effect on business performance, while social capital factors have no significant effect. It is also necessary to empower the capacity of social capital of tourism business actors in Jembrana Regency in improving their business performance, in addition to the entrepreneurial orientation factor of business actors and the role of government.
3) Domination of internal factors that affect the performance of tourism businesses in Jembrana Regency, Bali; are as follows: entrepreneurial orientation of business people, the role of government in tourism development, and finally the capacity of social capital owned by tourism businesses.
RECOMMENDATION
1) Entrepreneurial orientation of tourism entrepreneurs in Jembrana Regency really needs to be developed through training efforts by inviting tourism experts so that the entrepreneurial culture of the perpetrators increases.
2) The role of local governments, especially the Department of Tourism and Culture of Jembrana Regency, needs to be initiated continuously through the promotion or holding of special events to improve the performance of tourism businesses in Jembrana Regency, Bali.
3) The social capital capacity of tourism businesses actors in Jembrana Regency is actually high, so this needs to be empowered so that it can play a role in improving the performance of tourism businesses in Jembrana Regency, Bali.
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